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(2) LEARNING OUTCOMES  

General Competences  

Taking into consideration the general competences that students/graduates must acquire (as those are described in the 
Diploma Supplement and are mentioned below), at which of the following does the course attendance aim?  

Application of knowledge in practice, Retrieve, analyse and synthesise data and information, with the use of 

necessary technologies, Work autonomously, Work in multidisciplinary environment, Generate new research 

ideas, Be critical and self-critical, Advance free, creative and causative thinking 



Learning Outcomes  

The course learning outcomes, specific knowledge, skills and competences of an appropriate (certain) level, which 

students will acquire upon successful completion of the course, are described in detail.  

APPENDIX A  

Description of the level of learning outcomes for Level 7  of study, in accordance with the European Higher Education 

Qualifications’ Framework.  

Descriptive indicators for Level 7 of the European Qualifications Framework for Lifelong Learning and   

APPENDIX B  

Guidelines for writing Learning Outcomes 

The students are expected that within the course they will  

• understand the epistemological background of qualitative research methods in the social sciences  

• get to know the ways of designing empirical research based on qualitative methods  

• become familiar with various ways of collecting qualitative data  

• practice analyzing and interpreting qualitative data  

• become aware of methodological, practical or ethical issues that may arise from the researcher's involvement 

in the field he studies 

 

(3) COURSE CONTENT  

Introduction to qualitative methods of analysis in the social sciences  

a. Discourse and image analysis methods  

1. Discourse Analysis 2. Conversation Analysis 3. Frame analysis 4. Qualitative Content Analysis 5. Semiotic 

Analysis  

b. Participatory observation-field research 1. Ethnography of communication  

c. Interviews 1. In-depth interview 2. Focus groups  

Student presentations on bibliography that they will use for their master thesis 

  

(4) TEACHING METHODS-ASSESSMENT  

MODES OF DELIVERY  

Face-to-face, in-class lecturing, 

distance learning etc.  

Face-to-face 

USE OF INFORMATION AND  

COMMUNICATION  

TECHNOLOGY  

● Use of ICT in Course Teaching 

Using the toolbox of hypertextuality, multimediality and 

interactivity 

 



Use of ICT in teaching, Laboratory  

Education, Communication with students  

COURSE DESIGN  

Description of teaching techniques, 

practices and methods: Lectures, 

seminars, laboratory practice, fieldwork, 

study and analysis of bibliography, 

tutorials, Interactive teaching, 

Educational visits, projects, Essay 

writing, etc.  

  

The study hours for each learning activity 
as well as the hours of self directed study 
are given following the principles of the 
ECTS.  

Type of work  Hours 

Lectures  

Study and analysis of bibliography 

39 

61 

Writing Essay 

 

87.5 

Total workload 187,5 

 

STUDENT PERFORMANCE  

EVALUATION/ASSESSMENT  

METHODS   

Detailed description of the evaluation 
procedures:  

  

Language of evaluation, assessment 
methods, formative or summative 
(conclusive), multiple choice tests, short- 
answer questions, open-ended questions, 
problem solving, written work, 
essay/report, oral exam, presentation, 
laboratory work, other……etc.  

 

-20% Participation in the course process (discussions-exercises).  

-30% Oral presentation of scientific articles/books focusing on specific 

qualitative research methods and how to use them in the final course 

work (ppt delivery).  

-50% Written paper concerning a small empirical research on one of the 

proposed qualitative methods of the course (up to 4000 words) 
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